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Abstract: The market is an important prerequisite for the development of regional tourism.
The market area of a regional tourism has an important impact on the tourism investment and
development. However, according to the analysis of tourism market area, most current researches
about tourism market area are qualitative. Moreover, comparative study of market area between
different tourist resorts is always few, and the tourism market area range cannot be clearly
identified. Therefore, based on the tourism gravity model derived from Wilson model, this paper
puts forward the concept of the tourism market area, the basic model and the identification
standards of the tourist market area. And combined with GIS technology, tourism market area of

Chinese District is calculated, whose results are deeply analyzed and studied. The study shows



that from the view of Chinese District, the top three cities of the tourism market area is Beijing,
Chongging and Shanghai, and the tourism market area of the provincial city is relatively large. In
addition, the district whose current market area can cover the whole country is relatively scarce.
Meanwhile, most of the tourism market area’s influence is also limited. Finally, the paper
concludes that if good tourism resources are positively developed and the region's traffic
conditions are further improved, it will have a positive effect on the expansion of the market area
and the development of tourism.
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