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Unit Outline
This unit consists of eight, fifty minute lessons. By the end of the unit pupils will be able to understand and explain the changing patterns of tourism and will be able to identify the processes that have caused the changes. The pupils will look at the social, environmental and economic impacts of tourism in both MEDC’s and LEDC’s and will create their own case studies. There will be specific focus on the importance of tourism as an economic activity. Towards the end of the unit pupils will investigate aspects of sustainability and its implications for the management of tourist resorts in the future.

The lessons use a range of learning activities and teaching methods to extend the pupils geographical understanding and to build on the skills on geographical enquiry.

Key Aspects:

Geographical Enquiry and Skills:

· This unit provides opportunities for the pupils to collect, record and present evidence from various source of information including the Internet, books, newspapers, photographs and maps.
· This unit enables pupils to analyse data and select their own methods for representing information.
· It will also enhance the pupils ability to ask geographical questions; for example, ‘How is and why is the tourism industry changing?’, ‘What are the implications of these changes?’ 
Knowledge and Understanding of patterns and processes:

· This unit will enable pupils to describe and explain patterns of tourism and identify its impact on places and environments
Breadth of Study; Knowledge and understanding of places:

· This unit allows the pupils to look at tourism at a range of scales. The pupils will study different parts of the world and different environments including the local area, the United Kingdom, the European Union and parts of the world in different stages of economic development.
This pack consists of resource booklets, and activity sheets. These will need to be photocopied before each lesson so there is enough to go around the class

Please note power point presentations have been copied onto a CD for your use.

	Lesson:   1. ‘A Holiday for Everyone’. Why do people travel and types of tourist destinations.



	Learning Objectives:  Identification of the different types of tourist destinations. Pupils will be able to distinguish between human and physical tourist attractions. Identification of the different reasons for why people travel. Pupils will be able to interpret figures and note patterns.

	Starter: 10minutes

‘My Holiday Experience’


	This activity aims to evoke interest in the topic. Pupils will be asked where they went on their last holiday. Was it abroad? Where did they go? What was the weather like? Why did they go there…any specific reason?



	Main:

Activity 1:  10 minutes Human/ Physical Tourist attractions. 

Activity 2: 20 minutes Appeal of Tourist Destinations.

(20mins)
	PowerPoint to be used on why people go on holiday, is it for physical or human attractions or both? It engages the children to distinguish between human and physical attractions.

Start out as a class activity with a discussion on appeal of tourist destinations. Following this, pupils will fill in activity sheet provided on the reasons people travel to certain places



	Plenary: 10 minutes

‘Tourism Categories’ 


	From what they have learnt so far have a class discussion on what characterises the following types of tourists: Mass Tourists/ Elite Tourists/ Explorers/ Alternative Tourists. 



	Resources: 

PowerPoint Presentation number 1, Activity sheet for lesson 1, Resource sheet for lesson 1



	Keywords:


	Physical / Cultural/ Human attractions, Choice , Destination, Lifestyle 

	Homework Ideas: 

‘Ultimate Holiday’ – pupils are to prepare and itinerary for their perfect holiday.




LESSON 1: RESOURCE SHEET 
Arrivals by modes of transport in 2005 (Data as collected by WTO November 2005)

	
	Total %
	Air  %
	Land  %
	Water  %
	Not specified %

	World 
	100
	43
	49.3
	7.4
	0.3

	Africa 
	100
	48
	43.9
	7.8
	0.3

	Americas
	100
	53.1
	41.3
	5.5
	0.1

	Asia and Pacific 
	100
	46.2
	41.9
	10.7
	1.2

	Europe
	100
	38.1
	54.8
	7
	0.1

	Middle East
	100
	45.3
	49.5
	5.3
	0.0


	
	International Tourist Arrival (millions)
	Air (millions)
	Land (millions)
	Water (millions)
	Not Specified (millions)

	World 
	763.2 
	327.9 
	376.1
	56.7
	2.6


LESSON 1 ACTIVITY SHEET: What makes a tourist destination?

Answer the questions below, some answers may be briefer than others, and bullet points can be used. 

	What makes a tourist destination appealing?



	How might the tourist destinations differ? 



	Physical attractions (Explain what they are and  provide examples)



	Human attractions  (Explain what they are and provide examples)



	Cultural attractions (Explain what they are and provide examples)



	Customers Motivation’s, what makes people travel? 



	How do people travel? (Use the table to describe the most frequent modes of travel)




TEACHERS ANSWER COPY

LESSON 1 ACTIVITY SHEET: What makes a tourist destination
Answer the questions below, some answers may be briefer than others, and bullet points can be used. 

	What makes a tourist destination appealing?

· The destination itself

· The Customer’s ability to access the destination

· Cultural appeal of the destination

· The destinations features/ attractions / weather



	How might the tourist destinations differ? 

The choice of destination is extremely varies, it may be:

· Within the U.K, Europe or Worldwide

· Rural or Urban

· Coastal or Central

· Purpose built or naturally occurring

· Historical or modern



	Physical attractions (Explain what they are and  provide examples)

· These are naturally occurring resources; beach, sea, mountains, desert.

· Rocky Mountains

· River Nile

· Victoria Falls



	Human attractions  (Explain what they are and provide examples)

· These are man-made resources

· Blackpool Tower

· Disney Land

· Las Vegas



	Cultural attractions (Explain what they are and provide examples)

A great deal of the destinations appeal may be the cultural aspects; Traditions, religions and festivals Cultural events, cuisines, and lifestyles



	Customers Motivation’s, what makes people travel? 

Tourism customers may be almost as varied as the choice of destinations they have:

Many will want to ‘do something different’

Others may just need time and space to relax
 Some want to find out about the historical development of the destination

Others may be influenced by friends, family or popular culture



	How do people travel? (Use the table to describe the most frequent modes of travel)

Pupils should mention:

World international tourist arrivals are dominated by air and land transport. 

Water is the least dominant mode of transport. 

Pupils of higher ability may compare a couple of Continents stating the figures and differences.


	Lesson:  2. ‘The Growth of Tourism.’



	Learning Objectives Pupils will be able to identify patterns of change in the activity of tourism. They should be able to identify the processes responsible for these changes. Will be able to interpret tables and graphs.



	Starter: 10 minutes

Top 10 Tourist Destinations


	A brief power point presentation. Pupils are to write down what they think are the top 10 world holiday destinations. Once pupils have written down their ideas, play the presentation. Get the pupils to put their hands up if they got answers correct. Are they surprised by any of the destinations?



	Main: 

Activity 1:  15 minutes The growth of tourism

Activity 2:  15 minutes Why has the tourist industry grown?


	Distribute resource sheet 2. As a class look at the table and graphs, identify the main trends/patterns and any significant anomalies. Pupils are to write down their main findings. Discuss why these changes have occurred.

This activity will reinforce the discussion in activity 1. The pupils are to complete activity sheet 2 ‘filling in the blanks’.



	Plenary: 10 minutes

Memory Map
	This activity will help reinforce what has been said in the lesson. 

The pupils are to write down, in a spider graph form, all of the key points that they can remember from the lesson. Then they are to compare what they have written with their neighbour and discuss what they have written down and why.



	Resources: 

  PowerPoint Presentation number 2 Lesson 2 resource sheet and activity sheet               



	Keywords:


	Growth, Future, International Travel, 

	Homework ideas: Pupils to investigate where people went on holiday before flying became a more accessible mode of transport. For example; Butlins Holiday camps. They are to present their findings with appropriate graphics on an A4 sheet of paper.



LESSON 2 RESOURCE SHEET. Facts and figures on world tourism.

Table 1: Changes in World Tourism Patterns
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Table 2: Future Growth of Travel and Tourism

International Tourist Arrivals 1950 – 2050 
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LESSON 2: ACTIVITY SHEET. The Growth of the Tourism Industry

Fill in the blank spaces using the words at the bottom of each paragraph.

Useful Tourism Facts

Tourism employs ………. people, roughly ……………. of the world’s workforce.  80% of the people that travel………. come from the USA, Canada, Japan, and 17 European countries, including the U.K.  15 Million…………

take package holidays abroad each year. The ……….   ……….. share of the tourist trade has……….. by an average of 9.5% a year since 1990. 

	one in ten                            Britons                                             internationally 

developing world’s             250 million                                      increased 


Over the last 20 years …………..tourism has ………..dramatically.  Holidays taken by people living in MEDC’s have become more………. and ………. . People can afford to take……. holidays, due to …………  …….. People’s lifestyles and interests have also ………

	expensive               increased                    more                 frequent

holiday pay            changed                      international


	‘The Beach’       frequent                      cheaper               reduce       air travel

exotic                  Phi Phi Leh Island       no                       films          information

world-wide-web


………. and more frequent ….  ………. has also helped to ……… the cost of  travelling to long- haul destinations. The use of the ……….  …… …….. has also made it easier for people to gain more ……………… Dream holidays in Thailand or the Caribbean are …… longer for the rich and famous. TV programmes and …….. have also fuelled interest in ……… holidays. For example, tourists have flocked to ……………………… in Thailand where the film ……………… was filmed

	Lesson: 3. ‘Mass Tourism in an MEDC- Majorca’



	Learning Objectives: Pupils are to select and use appropriate techniques to present evidence on maps and diagrams and write a report.  Will be able to identify what makes a tourist attraction, acknowledge the effects on tourism; be able to distinguish between the positive and negative impacts of tourism in an MEDC.

	Starter: 10 minutes

Brainstorm Activity


	This brainstorming activity will assess people’s view on the island of Majorca; have any of them visited, or know people who have. Also compare the location of Majorca with the UK on a wall map.



	Main: 30 minutes

‘Majorca; a holiday Paradise?’


	Pupils are to work in pairs. They are to use the library, travel brochures and the Internet to collect data and information on Majorca. 

The aim of this mini project is for the pupils to investigate:

· Why does Majorca attract tourists

· The effects of tourism in the Mediterranean 

For full outline of the activity see the sheet that will be given to pupils. 



	Plenary: 10 minutes

‘Mass Tourism or not?’


	A Brief PowerPoint Presentation: Although the pupils will not have finished their mini-projects they should have identified that Majorca is a mass tourist resort. 

The presentation will show pictures of other holiday destinations in MEDC’s. While the presentation is playing the pupils are to identify if the place is a mass tourist destination or not.  Ask them to give their reasons for their chosen answer.



	Resources:  Lesson 3 Activity sheet        PowerPoint Presentation



	Keywords:


	Mass Tourism, Tourist Attraction, Positive and Negative effects, Environment, Paradise. 

	Homework Ideas: 

The pupils are to finish off their mini-projects at home and bring them to the next lesson. 




LESSON 3 ACTIVITY 3:  MAJORCA: a Holiday Paradise?’

	The aim of this mini-project is for you to investigate:

1.Why does Majorca attract tourists?

2. What are the effects of tourism in the Mediterranean?




You need to include the following things in the project:

· A sketch map to show the island, along with its location in the Mediterranean Sea.

· Details on the attractions for tourists in the North and South of the Island.

· Advantages and disadvantages of tourism – need to include at least 3 ways in which tourism has helped Majorca and 3 ways it has caused problems.

· An overall conclusion: is Majorca a holiday paradise or not? (Or perhaps in certain respects….)

It may be useful for you to consider the following points:

· What does the word ‘paradise’ mean?

· What are the costs and benefits of tourism to the island of Majorca itself, and its residents?

· What are the different impacts in the North and South of the Island?

HELPFUL TIPS

· Try to think of different ways of presenting the information- As well as using the resource book you may use tourist brochures, websites, and information from the library.

· Try to think of ways that the environment has been affected- this is an important area.
· Back up your final conclusion with evidence.
	Lesson:  4.The importance of tourism as an economic activity- in an LEDC


	Learning Objectives Using the case study of the Tsunami in Thailand on Boxing day pupils are to identify how tourism is an important economic activity. They will learn how it is important and how one disaster can affect many different people, in positive and negative ways.



	Starter: 10 minutes

Video clip of the Tsunami


	Most of the students will hopefully have heard about what happened on Boxing Day 2004. In order to recharge their memories play a short video clip of the Tsunami in action. 


	Main: 30 minutes

‘The Media expresses concern’ 


	a) The pupils are to read through the two newspaper articles ‘Thailand’s tsunami hit tourism’ and ‘High hopes for Tsunami-hit tourist resorts’.

b) The pupils are to fill in activity sheet 1 to summarise the main points of the newspaper article on Thailand’s tourism industry.



	Plenary: 10 minutes

Class debate


	From what the pupils have found out about the effects of the tsunami on tourism ask the pupils if they think the tourism industry will be able to get back to normal after the events on Boxing Day. 



	Resources: 

 Video clip of Tsunami   2 Newspaper articles:’ Thailand’s tsunami hit tourism’ and ‘High hopes for Tsunami-hit tourist resorts’.

Activity sheet 1



	Keywords:


	Economic activity, Disaster, Threat

	Homework Ideas: To use the internet and past newspapers at home or in the library to find other countries where disasters have had an effect on tourism. A good place to start is to look at the impacts of the Bali Bombings on tourism. 




LESSON 4 RESOUCES: 2 Newspaper Articles

ARTICLE 1

	Thailand's tsunami-hit tourism 

	By Kate McGeown 
BBC News, western Thailand 
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Railay beach is usually packed with tourists at this time of year

Every day Yew Sittipan stands forlornly next to his empty souvenir stall on Thailand's Phi Phi island. 

In the mainland town of Krabi, Michael Anderson's dive shop is also deserted, as is Nay Phethung's restaurant further up the coast in Phuket. 

Since the tsunami hit Thailand's western coast on 26 December, tourists have been few and far between. 

"Normally my shop is really full at this time, because it's high season. Now hardly anyone comes," said Yew Sittipan. 

"We've already had Sars and bird flu in Thailand, and now this. What else is there to come?" 

It is now three months on from the tsunami disaster, which killed more than 6,000 people in Thailand and left many tourist resorts in ruins. 

Visitors are gradually returning to some areas, but others remain in urgent need of tourist cash. 
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Tourists explain why they are visiting tsunami-hit Thailand
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In pictures

Patong, the main tourist strip on the island of Phuket, has so far been the most successful area at attracting holidaymakers back to its beaches. 

The main road, full of bars and restaurants, looks almost as crowded as usual. 

Many of the tourists visiting Patong are surprised at how quickly the area has recovered. 

"I think the Thais have done really well," said British tourist Sarah McKay. "I wasn't expecting it to be back like this so soon." 

"When you're in the bars here you almost forget that the tsunami happened. It's only when you go down to the beach that you see the damage." 

'Perfect time to visit' 

But in the regions most affected by the disaster, such as Khao Lak and Phi Phi, practically all the foreigners in the area are volunteers, helping with the reconstruction effort. 

[image: image8.png]



[image: image9.png]INTERNATIONAL TOURIST
ARRIVALS

January 2005, compared with
January 2004

Bai  Maldves SriLanka Thaiand
o

10
2,
a0,




[image: image10.png]



Asian resorts' high hopes
Sri Lanka tourism beset by problems
"It's good that volunteers are coming here," said Yew Sittipan, "but they don't buy many things from the shops." 

Frances Hill, who owns a clothes shop in the resort of Railay, near Krabi, warned that many small businesses in Thailand might not survive the huge drop in revenue after the tsunami. 

"Some people are definitely going to go bankrupt. I already know a few shops that have closed," she said. 

"The ironic thing is that it's a perfect time to come here. It should be high season - the weather's perfect - but there are fewer people now than we usually get at low season. You can virtually have a beach to yourself." 

Even when tourists do choose to visit the area, they are rarely in a mood for spending money, according to Charouge Aka, who owns a gift shop in Patong. 

"Many tourists have come because the hotels are cheaper, and they aren't interested in spending money in the shops or on excursions," she said. 
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"It means that people like me still don't sell very many goods." 

Krabi dive shop owner Michael Anderson agreed. 

"The number of tourists is gradually increasing, but they're a different kind of tourist. They've come here on cheap package deals and they don't want to go diving." 

Disaster tourism 

But there is one type of excursion which appears to be proving popular, particularly in Phuket. 

Tourists are hiring taxis and even buses to travel to the areas worst hit by the disaster. 

Lars Schmidt, a Danish tourist currently staying in Phuket, is one of those whose curiosity led him to take the two-hour trip to Khao Lak. 

"When we heard what happened on the news, we wanted to see it for ourselves. I'd been to Khao Lak before the tsunami so I just wanted to see what had happened," he said. 

Some areas of the devastated landscape are proving particularly popular with visitors. Displaced people living in camps along the coast are getting used to seeing bus-loads of Thais and foreigners. 
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Visitors regularly arrive at Khao Lak's refugee camps

A police boat that was washed several kilometres inland by the tsunami, and came to rest in a group of trees, is also a popular photo spot. 

"It's becoming a tourist attraction," said Karen Blackman, a British volunteer in Khao Lak. "There are plans to leave it as a memorial." 

Ms Blackman has recently decided to set up a shop close to the police boat, selling products made by victims of the tsunami. This shop, at least, is not short of customers. 

"We've only been open a few days and we had a coach-load of more than 100 Americans this morning. They almost cleared us out," she said. 

But while the money from a not-for-profit craft shop is a welcome source of income for Thailand's tsunami survivors, it is not a long-term solution. 

Thailand's tourist agency is anxious to get the message out that its beaches, bars and shops are back open for business as usual. 

"The only area that we would advise people not to go to is Khao Lak, but all the other areas are completely fine to visit," said Richard Hume, the UK Marketing Director for the Tourism Authority of Thailand. 

"In fact, the sea looks better than it has done for 20 years, as the tsunami has washed a lot of debris away." 

Mr Hume estimated that tourism would be back to normal by the summer - with the exception of Khao Lak, which would take a couple of years to recover. 

In the meantime, the small businesses dependent on the tourist trade desperately need visitors. 

As Giovanni Romchi, an Italian tourist in Patong Beach, put it: "The people who survived the disaster here need money. If tourists do not come back soon, they will face another disaster - this time a financial one." 


ARTICLE 2

	High hopes for tsunami-hit tourist resorts 

	By Jorn Madslien 
BBC News business reporter 
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Three months on from the tsunami disaster, the rebuilding of hotels and infrastructure in the hit areas is well under way. 
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There has been a significant drop in international travel to affected tourist destinations such as Phuket in Thailand, Sri Lanka and the Maldives. [image: image61.png]




James Murray
Visa International Asia Pacific

But a major challenge remains: to restore confidence among international tourists. 

To do so is crucial since "many of the tsunami-hit economies rely on tourism", points out John Koldowski, strategic intelligence director of the Pacific Asia Travel Association (Pata). 

But it is an uphill struggle. 

"As a direct result of the tsunami there is a risk that 9% of international travellers planning a holiday in 2005 have switched their travel plans to other regions," says a report published this month. 

The "Post-Tsunami global travel intentions" report, commissioned by the intergovernmental World Tourism Organisation (WTO), highlights how those worst hit by the tsunami have also been the ones hit by the sharpest falls in visitor numbers. 

"Since the tsunami disaster, there has been a significant drop in international travel to affected tourist destinations such as Phuket in Thailand, Sri Lanka and the Maldives," says James Murray, executive with Visa International Asia Pacific which co-authored the report. 
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TALKING POINT 
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Put your questions on tsunami aid to the UN's Emergency Relief Co-ordinator, Jan Egeland. 

[image: image19.png]



Send a question
This, he says, has "severely damaging the livelihood of many local communities dependent on tourism revenues". 

Other countries, meanwhile, have escaped pretty much unscathed. 

"Contrary to the general perception, the tourist arrival in [India] has increased after the tsunami disaster," says Renuka Chodhury, minister of state for tourism in India - where the sector is the third-largest earner of foreign exchange. 

Everyday life 

Asia's tourism industry is particularly keen to attract those who feel it would be inappropriate to arrive in a tsunami-affected resort at a time when the locals are still grieving. 
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Tsunami impact on tourists still intent on visiting Asia 
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65% say no impact on travel plans to the region as a whole

52% say no impact on travel plans to affected areas

30% say it has deterred them from visiting affected areas

Source: World Tourism Organisation
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Thailand open for business
"Tsunami-affected Indian Ocean destinations need visitors again," insists Pata communications director Ken Scott. 

To hammer home the point, the WTO has produced 20,000 stickers with the slogan 'Tsunami - tourism helps recovery'. 

The international tourism industry recognises that altruism is not the only reason why tourists are staying away. 

Travellers also worry about health and sanitation, about the quality of infrastructure, and about the state of tourist facilities and service levels. 

Their concerns are unfounded, tourism officials insist. 

"These problems of perception are an issue not only for those locations directly affected by the tsunami, but for many others in the region," says Visa's Mr Murray. 

Among the tourists who are still coming to Asia, many are choosing destinations away from those affected by the tsunami. 

But there is a parallel trend which is hitting destinations such as Hong Kong and Singapore. A fall in the number of tourists coming to Asia has caused a fall in tourism in popular hub or stopover destinations. 

Visa estimates that the fall-off in travellers will cost Asia $3bn in tourism receipts this year, with the burden evenly split between affected and non-affected areas. 

Companies hit 

Then there are the non-Asian victims, namely travel agents and airlines in other countries. 
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The tsunami has failed to inhibit the growth of tourism to Asia, which continues to expand vigorously and which has already proved in past years its remarkable ability to react to changes [image: image62.png]




Francesco Frangialli
WTO's secretary general

In some cases, their customers have merely travelled to other destinations in their catalogues, though specialist Asia operatorshave lost out to competitors offering trips to other parts of the world. 

First Choice, which says the tsunami cost it £1m in returning tourists and ticket refunds alone, has seen an 18% rise in sales of summer holidays, buoyed by a 32% rise in demand for long-haul. 

Yet First Choice's sales to tsunami-affected areas remain lower than they were last year. 

Moreover, with consumers being notoriously fickle, many who had planned to go to Asia will have cancelled their holidays altogether, only to spend their money on televisions, sofas or cars instead. 

Tourists to return 

To lure travellers back, several tour operators, including Premier, Thomas Cook, Kuoni, and Jewel In The Crown, have been offering notable price reductions. 

Carriers, such as Sri Lankan Airlines, which saw its annual profits erased by the disaster, have also cut prices. 

Most agree they are dealing with a short-term problem and that a recovery will soon reinforce Asia's importance as a tourism destination. 

The WTO even says the tsunami could provide a long-term boost, by increasing awareness of the region's destinations. 

Pata predicts that every destination in the Asia Pacific region, including those affected by the tsunami, will see growth in the number of tourists arriving between this year and 2007. 

Average growth should be 11%, with individual estimates ranging from 4% in Pakistan to almost 21% in Malaysia, Pata says. 

WTO's secretary general Francesco Frangialli agrees. 

"The tsunami has failed to inhibit the growth of tourism to Asia, which continues to expand vigorously and which has already proved in past years its remarkable ability to react to changes." 


LESSON 4 ACTIVITY SHEET

After reading the two newspaper articles provided, answer the following questions:

	1. The tourism industry is important for Thailand because:

Reason 1:

Reason 2: 




	2. Which areas in Thailand have suffered the most? ( Give names of specific regions and the problems that they are exhibiting.




	3. Which areas have been successful at attracting back the tourists, why do you think this may be?



	4. How have the tourists been taking advantage of the situation? How is the affecting the people in regions hit by the tsunami?


	5.  Explain what is meant by the term ‘Disaster Tourism’? (Give examples….why is it only a short-term solution to the problem?)

Example 1:

Example 2:


	6. What is one of the major challenges in rebuilding the tourist industry?


	7. In 2005 what percent of travellers changed their tourist’s plans after hearing about the Tsunami?




	8. What does WTO stand for? 

	9. What have the WTO done to try and increase tourist numbers to the area?


	10. What do the tourist’s worry about that is preventing them travelling to the affected countries? 


	11. What are the ‘knock-on’ effects of the Tsunami on other countries and companies? (Give 2 examples and facts/figures to justify your answer.)

Example 1:

Example 2:




	12. What are companies doing to get the tourists to return to the area? What are the predicted growth rates? 


LESSON 4 ACTIVITY SHEET TEACHERS COPY

After reading the two newspaper articles provided, answer the following questions:

	1. The tourism industry is important for Thailand because:

Pupils can include the following in their answer:

Economic reasons / Job opportunities/ Island’s main industry




	2. Which areas in Thailand have suffered the most? (Give names of specific regions and the problems that they are exhibiting.

Pupils to include:

Khao Lak and Phi Phi as specific regions/ The beach as a specific area affected. 




	3. Which areas have been successful at attracting back the tourists, why do you think this may be?

Patong, the main tourist strip on Phuket has been the most successful area at attracting tourists back to the area- bars/ restaurants up and running as normal.



	4. How have the tourists been taking advantage of the situation? How is the affecting the people in regions hit by the tsunami?

Exploitation – tourists only visiting the area because it is cheaper and then not spending money when they get there. Shop- keepers are selling many goods.




	5.  Explain what is meant by the term ‘Disaster Tourism’? (Give examples….why is it only a short-term solution to the problem?)

Tourists are only attracted to the area because they want to see the damage of the Tsunami

Example 1: Police Boat washed inland by Tsunami – has become a tourist attraction. People are selling products made by victims of the Tsunami. 

Example 2: Tourists are going on organised bus trips around Phuket, looking at the displaced people living in camps along the coast.

Is not a long- term solution because eventually tourists will loose interest in looking at the disaster and will stop visiting the area. 


	6. What is one of the major challenges in rebuilding the tourist industry?

Restoring confidence among international tourists that the area is safe.


	7. In 2005 what percent of travellers changed their tourist’s plans after hearing about the Tsunami?

9% of travellers


	8.What does WTO stand for? 

World Tourism Organisation

	9. What have the WTO done to try and increase tourist numbers to the area?

Advertising campaign to bring the tourists back, to tell the public how important tourism is to the area. They produced 20,000 stickers with the slogan ‘Tsunami – tourism helps recover ‘ 


	10. What do the tourist’s worry about that is preventing them travelling to the affected countries? 

Pupils should have written in their own words about:

Travellers worry about the health, sanitation, about the quality of infrastructure and about the state of the tourist facilities and service levels.


	11. What are the ‘knock-on’ effects of the Tsunami on other countries and companies? (Give 2 examples and facts/figures to justify your answer.)

Pupils to include 2 of the following:

-A fall in the number of tourists going to Indonesia has caused a fall in tourism in the popular hub   or stopover destinations

-Specialist Asia tour operators have lost out to competitors offering trips to other parts of the world.

-First Choice holiday company have lost £1million in returning tourists and ticket refunds.

-People worried about going on holiday anywhere- spending money on other things


	12. What are companies doing to get the tourists to return to the area? What are the predicted growth rates? 

Tour operators; Thomas Cook, Premier and Kuoni are offering price reductions.

Carriers such as Sri Lanka airlines have cut their prices.




	Lesson:  5 ‘The Local Area Provides Tourist Attractions- National Parks’



	Learning Objectives Enhance map reading skills. Pupils will be able to identify the location of all National Parks. They will be able to understand when they were set up and the functions they fulfil/ their purpose.


	Starter: 10 minutes

Identification of National Parks


	A map showing the location of National Parks, without labels, will be distributed. Pupils try to guess what they are. A correctly labelled map will then be shown allowing the pupils to label the blank maps correctly



	Main: 30 minutes

Background of National Parks in the U.K


	This activity enables the pupils to gain an insight into why and when the parks were set up. The pupils are to work on their own and work their way through activity sheet 1



	Plenary: 10 minutes

National Parks Game
	This game involves the distribution of labelled cards around the room. This class game raises issues regarding conflicts between tourists and locals in National Parks. It gets the pupils look at issues from different people’s viewpoints.



	Resources: 

Map of the UK, with unlabelled national parks,  Activity sheet 1, Cards for National Parks Game



	Keywords:


	National Park, Conservation, Conflict, Tourists, Locals, 

	Homework Ideas: ‘National Park code of Conduct’ 

The end of the lesson will have highlighted issue of conflict that can occur as result of multiple users. Pupils are to produce a code of conduct for people using the national park; they should consider- walkers, bikers, birdwatchers, people who stop for picnics. It should be presented on A4 paper, use of appropriate graphic to make it visible to the general public.




Blank Map

Teachers copy

LESSON 5 ACTIVITY SHEET

1. Fill in the blanks with the appropriate words, found at the bottom of each paragraph. 

National Parks are areas of……….. ………... These landscapes include some of the most ………… and ……….. areas of England and Wales but in addition, they are used for ………… and ……………., for residential areas and even in some areas for ..………… eg: limestone quarries and military training. Unlike many of the more remote National Parks in other countries, these areas contain over ………... people. The National Parks were set up by an Act of Parliament in …………...

	  a quarter of a million            remote                     forestry

  industry                                1949                        beautiful

 protected landscape               agriculture


2. After reading the paragraph below, write down in your own words the aims the National Parks and the duties of the National Park Authorities.

The English and Welsh National Parks have two aims:

· to conserve and enhance the natural beauty, wildlife and cultural heritage of each park 

· to promote opportunities for the understanding and enjoyment, by the public, of the special qualities of each park 

As if these two aims were not difficult enough to carry out at the same time, the National Park authorities also have a duty to foster the social and economic well-being of the local communities. With over a quarter of a million people living and working within the National Park boundaries, this is, of course, a very important part of their job.

3. Use the Table below and make a list of all the National Parks in the year when they were designated as National Park. Start with the earliest.

	UK FAMILY OF NATIONAL PARKS 

	National Park 
	Year of designation 
	Area (sq km) 

	Brecon Beacons 
	1957 
	1,351 

	Broads 
	1989 
	303 

	Cairngorms 
	2003 
	3800 

	Dartmoor 
	1951 
	953 

	Exmoor 
	1954 
	686 

	Lake District 
	1951 
	2,292 

	Loch Lomond & The Trossachs 
	2002 
	1,865 

	New Forest 
	2005 
	571 

	Northumberland 
	1956 
	1,049 

	North York Moors 
	1952 
	1,436 

	Peak District 
	1951 
	1,438 

	Pembrokeshire Coast 
	1952 
	584 

	Snowdonia 
	1951 
	2,142 

	Yorkshire Dales 
	1954 
	1,762 


4. Use the above table to make a list of the top five largest National Parks, starting with biggest. 

NATIONAL PARKS GAME: Environmental issues and National parks.

Instructions

Print off the pairs of answer and question cards below and cut them up.  The teacher keeps the first pair (the one with the * and gives each pupil a card.

The game works by the teacher reading out the first question and the pupil who thinks that they have the answer on their card stands up, gives their answer, and if correct reads out their question.  The game continues until the teacher has the answer to the question.  By this point all pupils in the class should have had a turn.

	*

Mountain


	A National Park in North Wales.  The name sounds like a type of weather



	Snowdonia


	People that like to visit scenic areas 

	Tourists


	People that want to protect the environment



	Environmentalists


	A scenic area protected by special rules to help tourists and protect the environment



	National Park


	Too many ramblers in a National Park cause



	Footpath erosion


	An area with beautiful natural features is



	Scenic


	A place where tourists buy souvenirs



	Gift Shop


	A service provided by National Parks to help tourists



	Information service


	A large area of water found in scenic areas



	Lake


	A National Park in Cumbria 



	Lake District


	 Contamination by car fumes



	Pollution
	An area of trees



	Forest


	Rubbish that is not put in the bin



	Litter


	In order to stop inappropriate building work the National Park



	Prevents damaging developments


	A large stream of water that runs to the sea



	River


	Someone that goes on long walks in scenic areas



	              Rambler
	A National Park in the South West that sound like a pub game



	Dartmoor
	Tourists go into National Parks to chill out and

	Relax


	An area within a National Park that attracts lots of people and something bees would like



	Honeypot
	An environmentalist wants to protect the



	Environment
	The tourist industry want more people to visit scenic areas so they can make more



	Money
	The National Park organises these to help tourists find their way around



	Guided walks and talks


	A National Park in the East of England, or wide

	The Broads


	To maintain forests  National Parks



	Plant trees


	A route marked for ramblers to follow



	Footpath


	This National Park is in the far north of England



	Northumberland


	Tourists eating lunch outside are having a



	Picnic


	Residents in National Parks find it difficult to cross roads because of all the 

	                 Cars
	A large rocky hill that some people like to climb


	Lesson: 6. ‘The importance of Management: Case Study – Castleton, a Honey Pot in the Peak District National Park.



	Learning Objectives: To analyse photos and interpret tables and figures in order to assess the impacts of tourism in Castleton. 



	Starter: 10 minutes

Location of Castleton 


	Pupils are to locate on a blank map of Britain the location of the Peak District National Park and then Castleton. Following this, pupils are to look at a more detailed map of Castleton noting down its tourist attractions.



	Main:

Activity 1:  15 minutes The benefits and problems of Tourism in Castleton

Activity 2: 15 minutes Solutions


	Using the resource booklet the pupils are to complete activity sheets A and B, which involves identifying the benefits and problems of tourism in Castleton.

Once the pupils have identified the problems they are to list the possible solutions to each of the problems. They are to use the resource booklet to see specifically at how the problems are being tackled in Castleton. Activity sheet C



	Plenary: 10 minutes 

Class Debate


	Can tourism in Castleton be justified- do the benefits outweigh 

the costs?’ 



	Resources: 

Blank map of Britain, Lesson 6 Resource Booklet and Activity sheets A, B and C, PowerPoint Presentation.



	Keywords:


	Environmental problems, Service provision, Conflict, Land management 

	Homework Ideas: 

Pupils are to investigate another honey pot in a different National Park- for example Malham in the Yorkshire Dales. They are to present their findings on an A4 sheet of paper. They are to include the location of the honey pot, why it attracts tourists, costs and benefits of tourism in the area.




Teachers note:  Activity sheet B pushes pupils to interpret figures and tables. The lower ability pupils may need a little guidance.  
RESOURCE BOOKLET FOR LESSON 6: CASE STUDY: CASTLETON, THE PEAK DISTRICT NATIONAL PARK.

For activity A: Castleton has many features to attract tourists:

Map 1

[image: image25.png]



For Activity B

Table 1

	Employment in the Peak District National Park (1991) 

	Percentage of the residents aged 16+ working in each section (%) 

	
	Peak District
	England

	Agriculture, Forestry etc. 
	10.7
	1.8

	Energy, Coal, Water 
	0.9
	1.8

	Extraction of Minerals & Ores
	7.7
	2.8

	Manufacturing/Construction 
	19.0
	25.2 

	Services  - hotel, transport, banking etc
	60.1
	67.6


Table 2

	Services for Visitors in Castleton 

	B & B/Guest House 
	7 

	Hotels 
	4 

	Camping/Caravan Site 
	4 (includes Camping Barn) 

	Youth Hostels 
	1 

	Tourist Shops 
	Numerous 

	Cafes 
	6 

	Visitor Centre 
	1 


There are also 6 pubs and a fish & chip shop which benefits both local residents and visitors.
Table 3

	Number Of Vehicles In Castleton Car Parks On Summer Holidays (1990 -larger car parks only) 

	
	May 
	August 

	Main Car Park 
	676 
	686 

	Peak Cavern 
	96 
	115 

	Speedwell Cavern 
	205 
	255 

	Treak Cliff 
	52 
	94 

	Winnats Pass 
	124 
	124 

	Blue John Mine 
	407 
	461 

	Mam Nick 
	172 
	155 


   Figure 1
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Figure 2
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Figure 3
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Figure 4
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For activity C: Land Management Techniques in Castleton 

Figure 5
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Figure 6
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Figure 7
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Figure 8

[image: image34.jpg]



Figure 9
LESSON 6 ACTIVITY SHEETS

Activity A: a) On the map below shade in the area of the Peak District and mark on the location of Castleton. b) Using Map 1 identify the features that make Castleton a tourist attraction.
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LESSON 6 ACTIVITY SHEETS

Activity B: Answer the following questions using Activity B in the resource booklet. After answering the questions draw a summary table to show the main costs and benefits of tourism in Castleton.

1/ From looking at tables 1 and 2 what is the main benefit that tourism brings to the Peak District and Castleton?

 2/ Why is it good for the village?

3/ What does table 3 show? How is this a problem? ( Figure 1 also highlights the problem)

4/ What do figures 2 and 3 show? How is this problem being created?

	 BENEFITS of tourism
	COSTS of tourism

	
	

	
	

	
	

	
	

	
	

	
	

	
	


Note: the number of benefits and costs may not be equal

LESSON 6 ACTIVITY SHEET

Activity C: Using a table list the problems of tourism and the related solutions in Castleton.  Use the photos from activity 3 in the resource booklet to help you.

	   PROBLEMS 
	              SOLUTIONS

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


LESSON 6 ACTIVITY SHEET: TEACHERS COPY

	   PROBLEMS 
	              SOLUTIONS

	Footpath Erosion


	Artificial surfaces, route planning, signposted routes

	Destruction of Vegetation


	Areas fenced off, education of visitors

	Litter, vandalism


	Wardens, picnic areas

	Parking Congestion


	Car Parks, one way roads

	Heavy Lorries


	Separate tourist from delivery routes

	Crowding of areas


	Create other areas of interest

	Conflict of Users


	Restrict tourists to certain areas, restrict different areas to specific activities

	Unattractive tourist amenities


	Plant trees and other vegetation


	Lesson: 7 ‘Tourism in LEDC’s – Kenya and Bali



	Learning Objectives By the end of the lesson pupils will be able to identify why people travel to LEDC’s on holiday and the positive and negative impacts tourism has on the host country. Pupils will be able to analyse and interpret graphs and will have enhanced their map reading skills.


	Starter: 10 minutes

Top 10 LEDC tourist destinations


	This is similar to the activity in lesson 2 but only looks at LEDC tourist destinations. 

A brief power point presentation. Pupils are to write down what they think are the top 10 LEDC tourist destinations. Once pupils have written down their ideas, play the presentation. Get the pupils to put their hands up if they got answers correct. Are they surprised by any of the destinations?



	Main: 30 minutes 

Creating Case Studies:

Kenya and Bali


	Using the resources provided pupils are to write up and illustrate ‘Tourism in Kenya’ and ‘Tourism in Bali’ as two separate case studies. They will use the following headings:

-Tourist attractions and their locations

-Benefits of tourism

-Problems of tourism

To help them they are to follow activity sheet 1 which gives them a more detailed outline of what they need to do.


	Plenary: 10 minutes 

Memory Map

	This activity will help reinforce what has been said in the lesson. The pupils are to write down, in spider graph from, all of the key points that they can remember from the lesson. Then they are to compare what they have written with their neighbour and discuss what they have written down and why.


	Resources: 

Power Point Presentation, Lesson 7 Resource booklet on Kenya and Bali,  Lesson 7 Activity sheet 



	Keywords:


	LEDC, Tourist industry, Economic, social and environmental + / -

	Homework Ideas: After learning about tourism in LEDC’s, would the pupils like to travel to some where like Kenya or Bali? Ask them to write a paragraph explaining their reasons why they would or wouldn’t go.



LESSON 7 RESOURCE BOOKLET: Tourism in Kenya and Bali
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A map of Kenya….
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The climate in Nairobi………..
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Every year many tourists come to Kenya in East Africa for a safari holiday. With a bit of luck, they can spot a great range of wild animals on Kenya's grasslands. Today, Kenya has over 50 safari parks and reserves where the wild animals are protected.

                   With 700,000 visitors annually, Kenya is second only to South Africa as a tourist destination on this continent, and tourism is the second-largest contributor to Kenya's economy, after agriculture.




	[image: image64.png]



More of the tourists that come to Kenya are from Britain than from anywhere else. 40% of all the money that comes into Kenya from abroad comes from tourism
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The great numbers of tourists is not good news for all Kenyans. Many of these protected areas used to be important grazing lands for the Maasai people. They were thrown off these lands, often without any compensation. Now they try and make a living from the poorer quality land they are left with.
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The Maasai used to be nomadic , moving their cattle, sheep and goats across the grasslands in search of fresh pastures and water holes. They also used to collect wild vegetables, berries and honey which they need for a healthy diet.
Now, without these grazing lands, many Maasai can't make enough money from their animals. Instead, they make decorative jewellery and cloth to sell to tourists.
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	The travel and tourism industry is labour intensive and it employs about 100 million people worldwide. In Kenya It employs about 140,000 people both directly and indirectly, it's also estimated that about 850,000 dependants relay on these employee for their livelihood.



	Tourism has emerged in this decade as a central pillar of the services economy, and it can uniquely help society respond to global challenges, if its growth is managed wisely,
Tourism is particularly potent in economic terms in respect of: job creation, investment attraction, foreign exchange earnings, poverty alleviation and in social terms in respect of: youth employment, community enrichment, gender equality and cultural preservation.
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A map of Indonesia……..
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	On Bali, an island in Indonesia, South-East Asia, over two million visitors a year come to enjoy the natural beauty and rich history of the island. Bali is shaped like a lemon and it is only small. It is 144 kms long and 80 kms wide, which is about half the size of Wales.




	You can see that Bali's small size means that the numbers of visitors can 

put great pressure on the island's environment.
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	Being a hot, humid place near the equator, visitors to Bali need water. In their hotel, tourists want showers, baths and a swimming pool nearby to keep cool. Many also want clean sheets and towels every day. One five star hotel room can use about 500 litres of water per day! 




	
But tourists aren't the only people who need lots of water. Bali's farmers also need a regular supply of water to grow rice, the main food crop on the island. To keep tourists happy, the water supply to hotels is given top priority, which means that some farmers lose out.


	Along the coast, another precious part of Bali's natural environment is under threat: its coral reefs. Not only are they beautiful for visitors, but coral reefs help protect Bali's coast from big storm waves and are home to thousands of types of fish and sea creatures like crabs and turtles.




	Although they are very beautiful, coral reefs are also very delicate. Some types of coral will die just from someone touching them. Like in other tropical parts of the world, tourists are helping to destroy the very beauty that they've come to see.

For some of Bali's coral reefs, what was once a tropical underwater paradise is being turned into a dull wasteland.
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From this....                                                        ………………….. To this !!!!

The Climate in Bali:

	Month
	Min°C
	Max °C
	Average Rain
	Average Humidity
	Season
	Best Time

	January
	26
	32
	300mm
	85%
	wet
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	February
	26
	32
	280mm
	75%
	wet
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	March
	25
	32
	215mm
	70%
	wet
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	April
	25
	33
	100mm
	65%
	dry
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	May
	25
	32
	85mm
	60%
	dry
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	June
	23
	31
	75mm
	60%
	dry
	[image: image55.png]




	July
	23
	31
	55mm
	60%
	dry
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	August
	23
	31
	40mm
	60%
	dry
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	September
	24
	32
	90mm
	65%
	dry
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	October
	25
	33
	100mm
	75%
	wet
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	November
	26
	32
	150mm
	80%
	wet
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	December
	26
	32
	295mm
	85%
	wet
	


LESSON 7 ACTIVITY SHEET
Using the resource booklet provided, write up and illustrate ‘Tourism in Kenya’ and ‘Tourism in Bali’ as two separate case studies. Use the following headings for each case study:

1. Tourist Attractions and Locations.

Include information about where the countries are located in a global context. What is the capital of the country?  What Continents are the countries in?

Think about the climate: For each country note the warmest and coldest month. Also, for Bali note the wettest and driest months. How might the weather influence tourism?

Include what the destinations have to offer tourists.

2. Benefits of Tourism.

Write down what benefits tourism brings to the host country. Try and use facts and figures to reinforce what you are saying.

3. Problems of Tourism.

Think about the changes that tourism has had on both countries. You may want to break these down into: Environmental / Social / Economic. 

Think about the negative side of the countries receiving so many tourists. 

	Lesson:  8 ‘What is the future for tourism: Eco-tourism?’



	Learning Objectives: To understand the meaning of eco-tourism and why there is a need to take a more sustainable approach towards tourism. Pupils will be able to recognise what characterises eco-tourism. Also will evaluate the impacts of eco-tourism, and identify ways to create successful eco-tourism.


	Starter: 10 minutes 

Advertising: Brochures/ Posters


	Use travel posters and brochures to show examples of eco-tourist resorts. Ask the class what type of holiday the posters/brochures are advertising.  What do the pictures show? Ask them for key words that would describe the places.

	Main:

Activity 1:  15 minutes The concept of Eco-tourism

Activity 2:  15 minutes  Reaching the goal of successful eco-tourism


	Students should complete activity sheet 1 that looks at the concept of eco-tourism.

This is a class activity. The class are to discuss the benefits of eco-tourism and the threats it may pose. As a class go through activity sheet 2 regarding the actions that should be taken to create successful ecotourism.



	Plenary:

Class Debate


	Set up a debate about a proposed eco-tourism site in a protected area. Some pupils will argue for the establishment citing its conservation and economic benefits, while others argue against the project.



	Resources: 

Travel brochures,  Lesson 8 activity sheet 1and 2



	Keywords:


	Development, Sustainability, Conservation, Eco-tourism.

	Homework Ideas: Pupils are to create their own series of case studies of eco-tourist sites around the world; they may be in MEDC’s or LEDC’s. 




Teachers note: A possible extension activity for pupils if they finish activity 1 and 2 – Ask the pupils to design their own sustainable tourist resort in the form of a labelled map of the resort. Ask them to write down how it will be sustainable.
LESSON 8 ACTIVITY SHEET1

	a) The paragraph below provides a brief explanation of what eco-tourism is. After reading the paragraph identify key words that you think are most relevant when describing eco-tourism.




Ecotourism has emerged as one of the most important sectors of the international tourism industry. Eco- tourism has been recognised as playing a potential role in sustainable development.  Eco-tourism is responsible travel to natural areas that safeguards the ecosystem and produces economic benefits of local communities. Eco-tourism is a creative way of coupling goals of ecological conservation and economic development.

b) Fill in the blank spaces using the words at the bottom of each paragraph.

A Booming Industry

The eco-tourism industry is …………….rapidly. In the Asia-Pacific region alone, eco-tour operators report growth rates of …………… a year. Demand for eco-tourism destinations will continue to grow as ……….  ………..   , ………… and concern for the …………. environment all increase. Many ………………. countries,  boasting large, intact tropical ecosystems, pristine ………….  and archaeological ……… , are eager to carve out a niche in this multimillion-pound ………..

	growing                                       pollution                                         natural

industry                                       beaches                                           urban Congestion

developing                                   10 – 25 %                                       ruins




A Boost to Conservation

Revenue derived from park-entrance ……….. and similar sources can help finance the protection and ………………. of environmentally sensitive areas.  Local …………. , understanding the economic benefits of eco-tourism, are often ………… to protect resources and adopt……………. strategies.  Eco-tourism often proves to be a more …………..   ……………. strategy than extractive uses of the land such as logging, grazing, mining or agriculture.  Local residents can benefit form the environmental …………… eco-tourism provides.

	education                    sustainable development                       management              motivated

fees                             conservationist                                       communities


A Potential Threat to Local Communities and Ecosystems

High-volume tourism can …………… the environment. Excessive entry into protected areas, especially when combined with ……. ………. activities such as hiking or camping can be particularly ……………. In some areas financially successful eco-tourism initiatives have drawn ………….. into the area in search of work, putting additional strain on local ………………. and the environment. Eco-tourism revenues in less ……………….. countries  often leaks back to ……………. countries.  The World Bank estimated that over ………………. of  gross revenues for all tourism in the developing world would eventually …………….. to industrialised countries. Economies that become ……………. on eco-tourism may be destabilised  by fluctuating ………….

	demand                              55%                      harmful                      return

develop                              harmful                  depend                     high-impact

industrialised                     infrastructure         migrants




LESSON 8 ACTIVITY SHEET2

	Successful eco-tourism requires maximising its environmental and economic benefits while minimizing ecological damage and disruption of local communities. 
Using the headings in the table below, write down the actions that should be taken to achieve the goal of successful eco-tourism?


	                Goal


	              Action to be taken

	Ensure sustainability


	

	Include local residents


	

	Maximise local economic benefits


	

	Collaborate


	


LESSON 8 ACTIVITY SHEET2: TEACHERS COPY

	Successful eco-tourism requires maximising its environmental and economic benefits while minimizing ecological damage and disruption of local communities. 

Using the headings in the table below, write down the actions that should be taken to achieve the goal of successful eco-tourism?


	                 Goal


	              Action to be taken

	Ensure sustainability


	Limits of the number of tourists allowed in an area can help maintain the integrity and vitality of the site so that it can continue to draw tourists for years to come. Materials used in the construction of eco-tourism sites should be acquired in a sustainable manner. Renewable sources of energy-more practical and efficient. Tourist facilities to be constructed on the edge of park boundaries to minimize environmental impacts.

	Include local residents

	Involving local people as consultants/directors of community based eco-tourism projects can help ensure community support. If they lack the necessary skills the government may provides job training and education.

	Maximise local economic benefits

	Governments must take steps to ensure revenue retention by regulating foreign investment and by encouraging local investment and employment in lodging, guide services and other ventures.

	Collaborate


	Government officials and eco-tourism operators should seek assistance from conservation groups and non- governmental organisations. Such groups can provide start up funding, training and technical assistance that can lend both legitimacy and sustainability to a project.
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